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!! What role do farmersÕ markets play for consumers? 
Farmers? New Farm & Food Businesses? 

!! What is the capacity of farmersÕ markets to expand? 
!! What does it mean for farmersÕ markets to be 

ÒsuccessfulÓ? 

Chatham FarmersÕ Market 



Chatham 
Stuyvesant 

Hudson 
Kinderhook 
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Philmont 
New 
Lebanon 

Friday Saturday Sunday 

Clermont Country FarmersÕ Market 





" ! Local/Fresh Food Availability 
" ! Downtown Revitalization 
" ! Support Local Producers & Economy 
" ! Incubator for New Farms & Food 
Businesses 
" ! Education Around Food, Farming & 
Nutrition 
" ! Fostering a Sense of Community & 
Community Connection to Local Food & 
Farmers 

¥!  



Clermont FarmersÕ 
Market Community 

Hudson Farmers Market Exchange 

New Lebanon Young Farmers at 

the Market 

t 

Copake FarmersÕ 
Market Music 

Hillsdale FarmersÕ Market  
Chef Demonstration 





Market Manager: Cari Naftali/ 
Marcie Gardner 

~ 6th Year 



Market Manager: Louise Rose 

2nd Year 



Market Manager: Roberta Roll 

2nd Year 



Market Manager: Willa 

6th Year 



Market Manager: Virginia Ambrose 

15th Year 



Market Manager: Jean Brower 

17th Year 



Market Manager: Carin de Jong 

2nd Year 



Market Manager: Sebastian 

3rd Year 



Market Manager: Marilyn Burch 

6th Year 
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Patron Count 
How many people shop at each farmersÕ markets? (collected in August 2010) 
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Patrons 
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Patrons 

Hillsdale FarmersÕ Market 

Increase
d 

34% 

Stayed 
Same 
33% 

Decrease
d 

33% 

Over the past 2-3 years, has the 
number of customers increased, 
decreased or stayed the same? 



¥! Adults entering the market 
¥! For larger markets, one person at each entrance 
¥! 10 minute period in the middle of each hour 

¥! Extrapolate 



Needed 
more 

customers 
67% 

Good 
Balance 
33% 

Most often need more customers? More products/vendors?   
Or good balance? 
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Increased 
34% 

Stayed 
the same 

33% 

Decrease
d 

33% 

Over past 2-3 years, has number of 
vendors increased, decreased, or 

stayed the same? 



Market 
has space 

for 
specific 
products 

78% 

Market is 
open to all 

22% 

Vendor Capacity? 

2/3 need more Non-Produce Vendors 



No; 3 

Yes; 6 

Did market participate in 
FMNP WIC? 

Yes; 
2 

No; 
Yes 

Did market participate 
in SNAP? 



0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0 8.0 9.0 

Parking for customers 

Visibility from the road 

Hiring/increasing paid hours of market manager 

Increase in average spending per customer 

Increase in number of customers 

Increase in sales per vendor 

Advertising/publicity of market 

Relationships with market vendors 

Development of business plan for market 

Availability of funds for local food promotion 

Increase in web/internet marketing 

Accessibility to low-income residents 

More space 

Research on customer demographics/preferences 

Permanent market facility 

Not important Somewhat important Important Very Important 
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