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Columbia County Community Food Surveys

Introduction

The Hawthorne Valley Farmscape Ecology Program conducted Community
Food Surveys as part of a Community Food Assessment Project, in order to
broadly survey the community on topics related to food security, food-related
habits and agriculture. Two different Community Food Surveys were
conducted: one in the summer of 2010, and a more in-depth follow-up in the
summer of 2011, each collecting over 500 responses from community
members throughout Columbia County, with representation from every town.

The surveys were conducted at free community events and festivals using a n . o
A Community Dot Survey
being conducted in
Kinderhook in 2011.

‘dot survey’ technique (depicted at right) to make it as broadly accessible and
participatory as possible.

Survey Participants

An effort was made to include a broad cross-section of the county by surveying only at free, open, “neutral”
public events that draw large numbers of the local community (see pages 3 and 4 for tables listing these
events). The majority of survey participants were Columbia County residents, and for the purposes of this
report only “local respondents” - people residing in Columbia County towns, or towns bordering the County,
are included. A limited amount of demographic data was collected verbally, visually and through the dot
survey, including sex, age range, full/part time residency in the county, and home ownership. The table
below summarizes the demographic data collected each year for the survey population, and also lists, as a
point of comparison, the 2010 US Census demographic data for the Columbia County population as a whole.

The local respondents we surveyed (comprised of at least 95% County residents) was generally within
several percentage points of the County population as a whole in terms of age range and home ownership.
However, the survey population notably differs from the overall County population in the ratio of males to
females - two-thirds of our respondents were female, while females make up just under half of the overall
population of the County. This may be due to such factors as differences in male/female participation in
community events, surveys, and the topic of food generally, or more specific differences related to the
(predominantly) female survey facilitators and how that influenced participation.

Sex Age Range Full/Part Time Own/Rent
2010 Female: 67% 15-19 years: 6% Full Time: 88% Own Home: 77%
Respondents Male: 33% 20-34 years: 16% Part Time: 12% Rent Home: 23%
35-59 years: 50%
60 or older: 28%

2011 Female: 68% 15-19 years: 7% Full Time: 86% Own Home: 77%
Respondents Male: 32% 20-34 years: 13% Part Time: 14% Rent Home: 23%
35-59 years: 49%

60 or older: 31%

2010 Census! Female: 49.7% 15-19 years: 8% (Not calculated for | Own Home: 74%
Data for Columbia | Male: 50.3% 20-34 years: 17% individuals) Rent Home: 26%
County (% of 35-59 years: 44%
population) 60 or older: 31%

1 US Census Bureau (2010) Demographic Profile Data. Retrieved May 1, 2012: http://factfinder2.census.gov.




Survey Design: “Dot Surveys”

A “dot survey” is a simple community surveying method in which a limited number of questions are publicly
displayed with multiple choice answers, and people are invited to answer questions by putting a sticker “dot”
under their answer. Dot surveys are often used as a rapid assessment technique at farmers’ markets because
they are an easy way to get a large number of people to participate in an outdoor setting not conducive to
other data collection methods. In these contexts, dot surveys are thus perceived as providing more accurate
assessments than approaches that result in smaller sample sizes?.

We adapted this basic dot survey technique by creating a moveable board
carefully crafted to accommodate 6 main substantive questions, 1 follow-up
question and age range. We also designed the survey so that answers could
be linked, and connected to basic demographic data. We did this by giving
people dots with the same unique number, and having a separate data sheet
where, by number, we noted the answer to verbally asked and visually
assessed demographic data for each survey participant.

Dot surveys have strong advantages and disadvantages as a data collection
method. As already noted, they work well for involving large number of
participants, and thus are a very accessible tool for attracting a wide range of
people, including those who would not normally take a paper and pen
survey. They are also transparent and participatory, in allowing people to
visually assess the extent of what they are being asked to participate in, see
the mark of their participation, and engage in an unfolding story of how
people in their community are answering the questions. This prompts many

invaluable opportunities for dialogue. As described in the Tools for Rapid

Surveying at the Hudson Market Assessments, “respondents view the process as much less extractive
Flag Day with a portable

- they appreciate inclusion in the research process” (Lev et al. 2004).
dot survey.

The disadvantage to this inclusiveness is that people are able to see, and
potentially be influenced by, the responses of other people in the community, especially on questions of
opinion. One technique to ameliorate this effect is to “seed” random dots — we chose not incorporate this
method because we did want people to be able to see a true evolution of community responses, and be part of
that conversation. We did, however, frequently change the survey sheets (in the above photo, you can see
that two questions have blank sheets) and actively encouraged people to not be influenced by others’
responses as we introduced the survey.

Survey Design: Shopping Basket Survey

In 2011, we added an additional component to the dot survey - a “shopping basket” in which people could put
cutout pictures of different food types to indicate which types of locally produced food they regularly
purchase. People were given five cutout pictures of food types - fruits and vegetables, meat, dairy, eggs,
value-added products, and baked goods - each with their unique number written on the back. Much like the
dot survey, this proved an engaging and interactive way for people to indicate the types of locally produced
food they regularly consume.

Survey Regions:

For the purpose of analysis, the County was divided into 8 “survey regions”, based on groupings of towns with
like characteristics, and a sufficient number of respondents. See page 3 for a description of these regions.

2 Lev, L., Brewer, L., and Stephenson, G.. (2004) Tools for Rapid Market Assessments. Oregon Small Farms
Technical Report. Oregon State University Extension Service.



2010 Community Food Survey Responses by Survey Region

& Town: 2010 Survey

The 2010 survey addressed 6 main topics: vegetable gardening; consumption of fresh

Copake & Ancram: 96 Respondents
fruits and vegetables; satisfaction with the availability of fresh fruit and vegetables in =

L. . . . . . Copake: 93 Respondents
nearby stores; relative importance of quality, price and convenience in purchasing Ancram: 3 Respondents

habits; travel distance to the food store where people usually shop; and frequency of Hillsdale & Austerlitz: 58 Respondents
shopping at farmers’ markets and farm stands. Hillsdale: 51 Respondents
Austerlitz: 7 Respondents
A total of 581 people were surveyed at 7 different community events (for a list of Ghent & Claverack®: 75 Respondents
events, see figure 6), each located in a different town. These surveys reached people BT pepe NG 1
. . . . Ghent: 57 Respondents

from 18 Columbia County towns, as well as villages and a few neighboring towns. Of Claverack®: 18 Respondents

the 581 people surveyed, there were 542 “local” respondents, residing in Columbia Gt Hudson:&ﬁépmdems
County or bordering towns; these form the basis for the results presented. Hadsar: 50 Mespoadents
Greenport: 7 Respondents

The map below depicts the delineated survey regions and the percentage of local Stackport: 2 Respondents

respondents that reside in each survey region for the 2010 survey. It also depicts the e e IpOnOEm S
Athens: 2 Respondents

location of the survey events. This clearly affected the distribution of responses Catskill: 3 Respondents

gathered from each region. The table at the right indicates the number of respondents Great Philmont: 62 Respondents

in each survey region and in each of the towns comprising that survey region. One of Philmont: 58 Respondents

the most noticeably under-represented towns is New Lebanon, where there has beena ~ Mellenville: 4 Respondents _
great deal of recent activity around food and agriculture, but no clear community event  Kinderhook & Stuyvesant: 86
at which to conduct a survey. Respondents .

Kinderhook: 50 Respondents
Stuyvesant: 12 Respondents

2010 Community Food Survey Response Regions Valatie: 18 Respondents
. Niverville: 6 Respondents
& Percentage of Total Responses from each Region Northas st Cormer 55 Respontents

Kinderhook & Stuyvesant Northeast Corner gtaﬂ\am‘ :0 ndl nd;nts
Kinderhook, Stuyvesant, Valatie, Chatham, Chatham naan: ES‘PU en
Niverville and bordering towns Village, New Lebanon, New Lebanon: 1 Respondent
outside the County Canaan and bordering Southwest Corner: 16 Respondents
17% towns outside the County
11% Germantown: 3 Respondents
Livingston: 4 Respondents
Ghent & Claverack Gallatin: 3 Respondents
Ghent and Claverack (excluding Taghkanic: 4 Respondents
Philmont and Mellenville) Hll\llsda:ﬁ & :u“st:r:lu Red Hook: 1 Respondent
usterlitz, Hillsdale Tivoli: 1 Respondent
15% and bordering towns
SR outside the County *The counts for Claverack exclude
Hudson, Greenport, 11% Philmont and Mellenville, which are
Stockport, Stottville and separately counted.
bordering towns outside Greater Philmont
the County Philmont & Mellenville
13% 12%
Taghkanic
Southwest Corner Chatham Summerfest
Germantown, Clermont,
Livingston, Taghkanic, Copake Community Day
Gallatin and bordering s :
towns outside the County ‘Ghent Community Day
3% Hudson Flag Day
- - Philmont Community Day
® L ocation of community events where surveys were conducted T o U e o S ey 2
Roeliff Jansen Park Harvest Festival
This map depicts the percentage of the 542 local (2010) survey respondents residing in The Olde Kinderhook Fair

each survey region, as well as the location of the community events at which the 2010
survey was conducted.



2011 Community Food Survey

The 2011 survey focused in greater depth on the question of local food and agriculture.

It addressed 7 main topics: cooking habits, food preservation habits, the primary
outlets where people buy fresh produce in the summer and their satisfaction with
those outlets, the perceived expense of locally produced food, the types of locally
produced food that people regularly consume, the number of farmers people

personally know, and the type of land use that people would like to see increase in the

County in the future.

In the 2011 survey, 598 people were surveyed at 10 different community events in 8
different towns throughout the County. These surveys reached people from all 19

Columbia County towns, as well as many villages and a few neighboring towns. Of the
598 people surveyed, there were 542 “local respondents” residing in Columbia County

or bordering towns; these form the basis for the results presented.

The map below depicts the delineated survey regions, and the percentage of local
respondents that reside in each survey region for the 2010 survey. The table at the

right indicates the number of respondents in each survey region and each of the towns

comprising that survey region. The addition of a surveying event in the Southwest

Corner region in 2011 increased the representation of that region from 3% (in 2010) to

12% (in 2011).

2011 Community Food Survey Response Regions
& Percentage of Total Responses from each Region

Kinderhook & Stuyvesant
Kinderhook, Stuyvesant, Valatie,
Niverville and bordering towns
outside the County

13%

Ghent & Claverack
Ghent and Claverack (excluding
Philmont and Mellenville)

15%

Greater Hudson
Hudson, Greenport,
Stockport, Stottville and
bordering towns outside
the County

16%

Southwest Corner
Germantown, Clermont,
Livingston, Taghkanic,
Gallatin and bordering
towns outside the County

12%

Northeast Corner
Chatham, Chatham
Village, New Lebanon,
Canaan and bordering
towns outside the County

13%

Hillsdale & Austerlitz
Austerlitz, Hillsdale
and bordering towns
outside the County

11%

Greater Philmont
Philmont & Mellenville

9%

® Location of community events where surveys were conducted

This map depicts the percentage of the 542 local (2011) survey respondents residing in
each survey region, as well as the location of the community events at which the 2011

survey was conducted.

‘Responses by Survey Region

& Town: 2011 Survey
Copake & Ancram: 66 Respondents

Copake: 58 Respondents
Copake Lake: 4 Respondents
Ancram: 4 Respondents

Hillsdale: 43 Respondents
Austerlitz: 14 Respondents

Hillsdale & Austerlitz: 57 Respondents

Ghent & Claverack®: 80 Respondents

Ghent: 46 Respondents
Claverack®: 34 Respondents

Greater Hudson: 84 Respondents

Hudson: 69 Respondents
Greenport: 8 Respondents
Stockport: 2 Respondents
Stottville: 1 Respondents
Catskill: 4 Respondents

Great Philmont: 48 Respondents

Philmont: 42 Respondents
Mellenville: & Respondents

Kinderhook & Stuyvesant: 72
Respondents

Kinderhook: 27 Respondents
Stuyvesant: 11 Respondents
Valatie: 19 Respondents
Niverville: 9 Respondents
Schodack: 6 Respondenta

Chatham: 58 Respondents
Canaan: 6 Respondents

New Lebanon: 2 Respondents
Richmond: 1 Respondent
Nassau: 5 Respondents

Northeast Corner: 72 Respondents

! Southwest Corner: 63 Respondents

Germantown: 10 Respondents
Clermont: 17 Respondents
Livingston: 15 Respondents
Gallatin: 6 Respondents
Taghkanic: 2 Respondents

Red Hook: 5 Respondent
Tivoli: & Respondents

Milan: 1 Respondent
Saugerties: 1 Respondent

*The counts for Claverack exclude
Philmont and Mellenville, which are
separately counted.

Chatham Summerfest

Clermont Community Dav_
Cppal:e Community Day
Ghent Community Day
Hillsdale Community Day

Hudson Flag Day

Hudson Music Festival

Phllmont Community Day

Martin Van Buren Harvest Festwval
Valate Hoopla and Village Tag Sale

4



Survey Result Highlights: Farmers’ Market & Farm Stand Shopping

QUESTION (2010 Survey): Do you shop at farmer’s markets and farm stands?
(Choices: No; Yes, Sometimes; Yes, Often)

No
The majority (92%) of the 510 local respondents answering this question, r‘— 8%
reported that they shop at farmers’ markets/farm stands sometimes or often, Yes,
though there was variability in these responses between survey regions, as some Yes,
illustrated in the graphs below. times often
53% 39%
What Stands Out

The Kinderhook and Stuyvesant region, home to the longest running farmers’ market in Columbia County
and several large and well-established farm stands, also was home to the greatest percentage (57%) of
respondents who reported shopping often at farmers’ markets and farm stands, and was the only region
without any respondents reporting that they don’t shop at farmers’ markets or farm stands.

By contrast, 1/5 of the respondents in the Greater Hudson region reported that they did not shop at farmers’
markets or farm stands, despite having the second longest running farmers’ market in the County, and well-
established farm stands nearby.

Location of Farmers’ Markets, CSAs and
Farm Stands

Kinderhook & Northeast
Stuyvesant Corner
(86 Responses) (52 Responses) 4%
Yes, Yes,
some
Yes, ki Yes,
n‘r;;s often times often
, 57% 6% & 50%
Greater Hudson H'IISdaI? &
{66 Responses) AUStEflItZ N
. NO (58 Responses) o
it s
Yes,
times Yes, some Yes,
45% ‘ often times often
35% 50% a1%
Ghent & Greater
Claverack Philmont
(75 Responses) oo (61 Responses)  NO
Yes, — e
Yes, often b
o 35% some Yes,
times times often
61% S 49% 41%
Southwest Copake &
Corner Ancram .
(16 Responses) {96 Responses) o
No 10%
B 13% Legend
Yes, A Yes, Yes,
Soma Yes, #*  Farmers’ Market Sor ' often
times often * CSA times 23%
56% 31% *  Farm Stand 67% —_

The map depicts the location of farmers' markets, CSAs and farm stands in each of the survey regions, while the
graphs show how respondents residing in each survey region answered the question.



Survey Result Highlights: Summer Produce Sourcing

QUESTION (2011 Survey): In summer, where do you primarily get your fresh produce?
(Choices: Supermarket, Garden, Small local grocery/co-op, Direct

Super- Direct
rom jarmers
fr fe ) market From
A little over one third (36%) of the 530 local respondents who answered this 31% Farmer
question reported primarily sourcing produce directly from farmers during S
the summer season. The responses varied substantially by survey region. Sm 36%
ocal - A
What Stands Out ocal 7
grocer Garden
Greater The Greater Hudson and y/co- 21%
Hud Southwest Corner regions of op
udson the County had the greatest percentage of residents
reporting that they source summer produce directly from
42 47 farms - 47% for Greater Hudson and 49% for the Southwest

Corner.

The Greater Hudson region also had the highest percentage
of respondents (42%) reporting that they source their
summer produce from supermarkets, followed closely by
the Greater Philmont and Copake & Ancram regions (38%

T

*
|
@ Claverack
*
*

A= ‘* respectively).
*
[N Home gardening, meanwhile, was Hillsdale &
most prevalent as a primary source ]
P P Y Austerlitz

for summer produce in the
Hillsdale and Austerlitz region,

Southwest where nearly one third (32%) of
17 Corner responfients reported they
o ™~ primarily get summer produce from
0 their garden.
8% 39 Legend
% & Farmers’ Market 7. %
26 % CSA o s : !
% #  Farm Stand Gardens were a primary
= Supermarket source of summer produce
® Sm. local grocery/coop for nearly one third of
residents surveyed in this
region.
z;::::'& 29% 38% 20% 13% 66 Supermarkets Not Preferred
ok |32% 29% 26% 13% 79 In a follow-up survey question in
::::::; 47% 22% 6% 5% 81 which people were asked if where
s : : : : ! they currently source their summer
Philmiont 32% 38% 15% 15% 47 .
m;u '::l“ - , , ! produce is where they would prefer
e
Austertiz. 2% 31% 32% | 15% 4 to source it, 69% of the 153 people
Svvenn | 43% 28% 24% 5% 72 primarily sourcing from
zzrr::ast 27% 29% 21% 23% 70 supermarkets responded “No”. By
contrast only 8% of people
oot liaong 17% 26% 8% 61 _ J S
~ - - sourcing summer produce
Above; This table depicts the percentage of respondents, by survey region, who ) .
get their summer produce from each source. Top; The map depicts the location otherwise did not prefer where
of farmers’ markets, CSAs, farm stands, supermarkets, and small local grocery th ey were Currently S ourcing it.
stores/co-ops.




Survey Result Highlights: Consumption of Local Products

QUESTION (2011 Survey): Which locally produced items do you regularly consume?
(Choices: Fruits & Vegetables, Eggs, Baked Goods, Dairy, Value-Added Products)

In this “shopping basket” survey, respondents indicated which, if any, food types they regularly sourced
locally by placing a picture of these food types in the shopping basket. The survey respondents were asked to
indicated whether they regularly consumed locally produced food in six food categories: fruits and
vegetables, eggs, baked goods, dairy, value-added products, and meat. The 461 local respondents who

FOOD TYPES Percent oflocal food

consumers who
regularly consume

each food type
Fruits & =
Vegetables '
Fruits
&
Veggles
93%

Baked Goods

4(-}':"‘ X
/2 § D,
LR
R s
AT A

|_/-'.

indicated regularly consuming some locally
produced food (“local food consumers”) were
more likely to consume certain types of local
food than others.

What Stands Out

The great majority of the local food consumers,
reported regularly consuming locally produced
fruits and vegetables (93%), followed by eggs
(66%), baked goods (64%), dairy products
(49%), and value-added products (44%). Meat
was the food category least likely to be locally
sourced by these respondents - only one third
reported regularly consuming locally produced
meat products.

Sweet corn is one of the most
commonly available locally
produced vegetables in
supermarkets - often the only locally
grown produce item (Food Store
Survey, 2010)



Survey Result Highlights: Perceived Expense of Local Food

QUESTION (2011 Survey): Do you feel that food produced in or near Columbia County
is too expensive? (Choices: Yes, No)

Nearly three quarters (73%) of the 532 respondents who answered this question
reported that they did not feel that food produced in or near Columbia County Yes‘

0,
was too expensive. This varied by survey region, though it is not clear the degree 27%
to which this might reflect the relative wealth of different regions (indicated by
the below map of poverty rates in the County).

Yes Kinderhook &

ﬁ/f Stuyvesant What Stands Out

No
36 Local food was most often perceived to be too
% expensive by respondents residing in the Greater

73%

Hudson (48%) and the Copake & Ancram regions
(38%) - two places with very different income

Greater Hudson demographics.

By contrast, Kinderhook & Stuyvesant had the
smallest relative percentage of respondents who felt
local food was too expensive (14%), and it is also the
wealthiest region in the County.

Yes
48%

Copake &

Ancram
Yes ONUches
Copake &
2 No [me 39% 61% 66
% 61 “Ghent& | | |
o, |Coemea | 20% 80% 79
élgch::vs:hmqs Greater ' ! !
rty Line
Community Food Access Sites 23-43 ~ Hudson | 48% | 52% | 83
Miscellaneous B <475 g;:::‘:';“ 27% 73% 48
e  Community Food Buying - 76-13.7 l_lllls dale & T T
¢ Food & Friendship Center B 135-218 Austerlitz E% 73% | 235
*  Food pantry B 219-324 ;“n':"“"““’t"& 14% 86% 71
S uyFern ! ! !
Northeast
| 20% 80% 69
Southwest
' Corner | 18_% ?2% 77777777 61
Total
Riaite 532

This table depicts the percentage of respondents, by survey
region, who reported feeling that food produced in or near
Columbia County is too expensive.



Survey Result Highlights: Future Land Use

QUESTION (2011 Survey): Which type of land use would you most like to see increase
in Columbia County? (Choices: Commercial, Natural/Recreation, Residential, Agricultural)

Nearly half (48%) of the 534 local respondents would
most like to see agricultural land use increase in
Columbia County, followed closely by
Natural/Recreational land use (42%).

Natural/ ‘ Agricultural
What Stands Out Recreational 48%
42%
Hillsdale & Austerlitz was the survey region in J

which the greatest percentage (64%) of respondents Commercial

priortized the increase of agricultural land use. This 6%

is the same region that had the highest percentage of

respondents primarily sourcing summer produce from their own vegetable gardens (32%) and the lowest
percentage sourcing directly from farmers (22%).

Residential
4%

The Southwest Corner region also had a large percentage of respondents (60%) who prioritized the increase
of agricultural land use, and it is also the region where greatest percentage of respondents (49%) reported
primarily sourcing their summer produce directly from farmers.

Kinderhook &
Stuyvesant

1% _@spondents)

50% \? 42%
7%

Greater Hudson 9%
(82 Respondents

Northeast Corner
3% (72 Respondents)

~(zx

42%
51%

4%

Hillsdale &

Austerlitz 2%
(55 Respondents)

27%
7%

Greater Philmont

' 51%

Ghent & Claverack

(78 RespW

0 (47 Respondents)
\ 37% - Livingstor/ Taghkanic 4%
1% 49%
43%
Southwest Corner £

Gallatin

(63 ResponW

32%

opake & Ancram |,

0
(65 Respondents) ]

3%

{
. 60%
; : 40% o
% 4

8%



More Information

More in-depth information about the Community Food Surveys and other Community Food
Assessment projects conducted by the Hawthorne Valley Farmscape Ecology Program will
be available in a forthcoming report, which will be available on our website:
www.hawthornevalleyfarm.org/fep.

For questions and comments, please contact:

Anna Duhon

Cultural Research and Outreach Coordinator
Hawthorne Valley Farmscape Ecology Program
327 County Route 21C, Ghent, NY
anna@hawthornevalleyfarm.org
518-672-7994
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31 Rural Resort Dwellers

Segment Code......cccccvvuerunrinnnnne

Segment Name ......c.cccccovverennnn Rural Resort Dwellers
LifeMode Summary Group .........L12 American Quilt

Urbanization Summary Group ....U10 Rural |

Demographic

These naighbaorhaods are found in pastoral setings

i rural nonfarm areas throughaout the Urited States,
Househald types mcludes smpty-nsster marnsd couples,
singles, ancd marrisd couples vath children, The median
age s 47 years: mors than half are aged 55 and

alder, Mast residents are white in thess low-chversity
nehbarhocds.

Socioeconomic

Althouah retirement beckons, mast of these residents sull
wark, The median housshald ncame is $45 723 shghtly
brslow the US level Sk percent of those whae are employed
wark at home, taics the US rate. Because so many
reswlents are aged 65 and clder, receipt of retirem =nt
ncome ancd Socal Secunty benehts s common. Maore
than twe-hfths collect mvestment meome; approamately
20 percentrecsi s self-amployment mcome Nearly onem
four residents agsd 25 years and alder halds 2 bachelor's
or gracuats degres mors than half of the residents have
attended coll=ge.

Residential

The rumber of households i these small, lov-density
neighlborhocds s grovang at 1.5 percent annually
Seventy-sight percent of the housing i sinale-faraly
structures: 15 percent is makile homes, Home awnership
15 ot 80 percent. Of the Tapestry seaments, Rura! Aesart
Traevers has the highest peresntags of szasonal hausing,
12 tirn=s hugher than the national level

Preferences

These resideants live maodestly and have aimple tastes
They aften work on hames mprovement and remadeling
projects and cwn garden Squipment to mamtam ther
yarels. They cack and bake at homs Many housshalds
avm multiple pets, particularly deoas and cate. Riding lawn
rmcvrers and satellite dishes ars familiar siahts inthese
arzas, aleng wath multyele vehiclesincluding a truck,

Active particpants n local e ssuss, resicdents also
belong to enviranmental groups. <hurch and charitable

“orgamzations, fratemal orders, unions, and veterans’
clubs, They g0 luking. boating. canosng, hunting, hshnag.

harseback nding, and asting. They bsten to country
rachis and watch Anmal Planet, 2T, BEC America, the
Matizral Geagraphie Channel, and primetime dram as on

TV The older residents focus anther aensral health care,

prescription medications, and financial- and retirsment-
refated matters. Many residents activly manage or plan
their iy estments and retrement savngs. The s=li-
amployed residents are more kely to have IRAs than

4014 plans.
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24 Main Street, USA

Segment Code..........
Segment Name..........

Demographic

US population.

Socioeconomic
TI]‘%‘ |TI'-':"TI| :Il'l I'I" ||{ "'I-l 2 1_! || Dt
qes. mterast, cdiviclenc i
= 10 five resilents

atten .|-:-_| ax ”

¢ L34 nehborhoo

res; half of th

.................. Main Street, USA
LifeMode Summary Group ......... L10 Traditional Living
Urbanization Summary Group ....U5 Urban Outskirts |

ds are anmx

of househald

vlar to the US distribution. Apprexim

noor sharsd

s s 5058

rrental proper

A naustry

are similar to these < 1 ‘th-: Unlt*.— J States

Residential

A s eof s 'llf— farily hames

these I'!--I'l"i """

cwmership rate s o2,

SitiEs th-: Maortheast.

it

=5t

!

[ the sub
anal M

-thirds of the housing was built befars 1970

0 her fam Ii_‘,-

sratchss

=rived from
ty. More
derhold a
dents hav=
cistnbutions

arel multiarot Budcdings

urbxs of
rest. Mearly
43 Thehaome

Preferences
Family-onented and frugal, these residents may
at aut at 2 fam
restaurant =c| Raoban, but are mast
lik=ly to 51y hame and woatch arental m
=< with ther childrern, They ownpe
'.:'T.l all arw 1 - <
|il ek racha m_f ,lt.!rv:-.'
> TY. The ot athe beas
cations to visitvath 2

TCasIon -_'1”_'; o o the
such as Friendly's <

national par L.f-

They o anline pericdizally t

wh e rJ dos, research real
=state, and |i-|-.'! CJArEs A ol are 5 2
Thaose whe do nothave Internst
anline at schoclor tl;-—f ubslic hlbrary
Fages to fine :
small home mpre and remaodeling p
daonag the wark th—rw-— 2s nstead of hring
They buy the tools and supphes for t :
Haome Depaot or Ace Hardware, They kesp up tl.-:: lawvers
arel aardens anting bulbs, fertiizng, and apphng

L care products reqularks




17 Green Acres

Segmelt COHE oo rwreirmmrirsnross 14

Segment Name .......cccecvvvicennns Green Acres
LifeMode Summary Group .........L.2 Upscale Avenues

Urbanization Summary Group ....U10 Rural |

Demographic

11-l:1f'|}' = }' e ‘l= arE mMarries 1 Eatil}
children. Many familiss arsblus
mary v

E' SOTETS

= Acres represents T:-|.-:-st| ¥

& : rment. currently maors
sreent of the US population and grovma by
1.92 percent annually. The madian aae
segment iz not ethnically dive
residents are whits

Sociceconomic
Educated and hard

varking, mars than ane
shald a bachelor's

entesn percent of the households 2arm ncome

mployment venturss. The mea

an househeld
mecoms s 24041

Residential

Although Green Aczsnsighborhoods are located
throughaut the country, they ars fo Lrnj} rimartly i the
Mickvest and South, with the highest concentrations in
Mizhigar, Chie, and Pennsyloama, A "hittle bt country.”
thess residents e inpastoral settings of developna
suburban. Home comership s at Ba percent. Typical of
sehaolds cwnmultsls

rural resiclents, Green Aceshe

sehicles: 78 percent cum tad or midrs

Preferences
Country lving desarilbes the hfsstyle of Green Acres
resicdents. Fat alos

fam I|"." Thes=da

cats are considersd |:-.:-rt of the

hiomes: projes
or msulation, The
ncluding routers, «

g ::II th-.— NECSSSANY ROV
ders, sanders, and vanous saws te
sidents alss have the naht to
=iz, anel vegetable

finish ther projscts.
itz their lavens, flower gard
Nt ,In.'] Ia momovers, garden tillers,

freszers for the harvest,

=1 1E NG T SUTETISING
= top market for cwrning a sevng

esidents nide thewr mountam
b=z and ] | i, andd l»-..l‘,'-.ll"lll'gl. T||-:'_.- --_‘l::--:
ricle b I‘vlL s iy
target sho

lister te aute racing an: 1 country music
read fizhing andd huritig mag s 3
dishes so they can watch news programs, th —*-Il
-.,h._armcl. ana auts racing aqon TV, A faonte channel s

I tlw r‘nfll- anel

Cauntry Music Television,

1 15 US I il‘lell’ ice cream maker

srearn. They prefer motoraycles




18 Cozy and Comfortable
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Segment Code.......ccccuvneniniinnnes 18
Segment Name ........ccceveuennnee
LifeMode Summary Group .....

..Cozy and Comfortable : seen
....L.2 Upscale Avenues

Urbanization Summary Group ....U8 Suburban Periphery II

Demographlc

L
wanie

residents are micddle-agedmarrnsad
al:ly settled i ther single-family

s Them=dian age of

sleder than the US rmedhiarn

ithaout children «

s aclult chuldren, &

s are marriead v
marrisd coup l with schaoal-a
2.7 mullon g Sthus s a I‘C—|-.'III\.
arang mode -ms-l-' by O
Most of these residents are ~"|

=ly large seament that is
ent annually since 2000,
1t

Socioeconomic
Although the labor forcs s older,
to retire Eru|. , iil"z_—:-rj:-hg&,_._. -
rial, and service -

In-"mv! o B0 percent <
es and salanies, Forty-si percent fl. w—-l: ol

fecel s S tmant ncsms

Residential

o ds ars located m
st, Narth=sast
nts ar= still huing

Con fortanis naghborhos
sulburban areas, primarily n the M
anal South, Mary rese

i the homes in

ol thew chuldren. Simale-family structures
dinventory, Sixty-tws

cere built before 1970, Home

Percent «f the how
pereent of the housing units «

senership e at 84 percent.

Preferences

Cozy and Comortasts residents prefer to ov
of deposit and consult 3 inan<ial 1:<|:|nn 2. They typacally
bl ase=condmerts

i certificates

e, answ car lean, ahome squity
hrie of credit. and 2 unrersal |If<:' neurance pohcy. Home
I arnent and |t:‘||i'.":lr_'||rl';| projEcts are mportant
them, Although they will contract for seme wark, they
attempt many projects, sspedially panting and lawn care
Cepending on the season v play aolf or s shate for
sxzrcise They attend e hacksy games, watch science
fiction mavies on DVDL and take domesstic vacations. They
2at at famaly restaurants such as Fniendly’s, Bob Evans
Farms, and Big Bay.

cing onling sn't a prionty, so they cwn alder home
< _IuFllt--r‘- Teles1on 15 very impartant; n apsehalds
Sntmiss ar IRGE
- They wate h<| arts, particularly football,
sarams. Reading the Sunday nevwspapsr s
part of the routine for many.

v four or more sets s
f;:-. orite sh:

and news p




07 Exurbanites

Segment Code.......cceoeeevucnenne.07
Segment Name .........ccuececnnae ..Exurbanites

LifeMode Summary Group ......... L1 High Society
Urbanization Summary Group ....U7 Suburban Periphery |

Demographic

Exurpartes residents prefer an afflusnt ifsstyle inopen
spaces beyond the urban fringe. Although 40 percent ars
=mipty nesters, another sent ars marmied
wath chiledren still leing at hems Half of the he
dbetween 45 and &4 years. They m
h asneration,” I
rs places them cirectly be :
zarmg for =l |c|| parents,

are o

the "sane wause thewr m
of 46.2
chuldrer s co 11»:-:;: EXPENSES ANe
To understand this segment. the Ifestags s as mportant

as the Mfsstyle. Thars s httle sthruc civersity; mast

‘e |

resicdents are whit=

Socioeconomic

Approcmately halfwork n substantive professional or
management positons. Thess residents ars sdus _t:~_l.
mars than 40 percent of the population aged 25

years and clder hald a bachelor's or graduate deares
i ately thres m four have attended 2o
2074 Mare than

20 percent 2arn retirement ncoms; another 57 percent
recerve additional incorae from mestrments,

[le=.

diar househald mcame s &

Residential

carmertesnewhlo

Althouagh
12l percent anrwally, they z
construction comprises anly 22 percent < ftl.—h LIS

percent of the housing units wers bunle after 1927

Seventy p

Mast are snglefanuly homes, Because £
take acvantage of puble tr.:||'|f.|:--:-rt:|t|-:-n, nzarl,
nat least two velncles, Tl‘u:—|r averace

of the he --r~'\-=||.»|-:lc
commiute time to work s comp ‘.i.:li le to the LS average

Preferences

Because of ther Iifestags. Sxurparites residents focus

2n financial sscunity, They consult vath financial planners;
sy market funds,
omean stock;
n lona-term
ahcies, they

lave IRA accounts: cwn shares inm
mutual funcs, and tas-exempt funds; cun
and track their investments online. Bet
care msurance and substantial lifs msuran
are ezl insured, Many have home squity Inss of credit

Ta mprove thew properties, k
an ther homes, lavens, and gardens. They buy lawn and
garden care products, shrulbs, and plants, &lthouah they
vall also weark on home mmprovements such as interar
and exterior pamting. they hire contractars for mare

< r||] Jicated projects. To help them complete ther

lps s oo all kinds of home mprovement tools
such as savs. sanders, and wallpapsr strippers.

Suurbantesresidents

& they hft weahts. practics
s beating, lukng, and
o bard watching.

They ars very physically acte
aga and jog te stay fit. They alse
ahing play Frishes take phote
When vacationmg n the United States. they hike, downball
ski, play aolf. sttend lve theatsr. and see the siahts, This
i the top market for watching colleas bashethball anel
p refessional foothall games. They heten to pulzhc and
cs/talk radie and contnibuts to PES. They participats in
2 an committs :
angl h-:l|

s actitiss

address pubhec mestings with flm draising. Many

are members of charital

FMUZATIONS,
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Segment Code..........c.ccceueee.... 20
Segment Name .. weeeenenen. City Lights
LifeMode Summary Group

Demographic
The ity Liab
Erord situated primarily n the Nort
urban market i amcturs of housmg, ko
ancl cultur=s that all shars the sams oty
nchide families and singles. similar to the

by hovsshald type. The median ags 15 ~orm-
parsd to the US population, ths wildren and
shahtly mar qeal 75 or ol !vi The sthruc
cresrsity s shahtly hag el vath higher
ratios of Asian, Hisparmc, and multrasial populatons,

tasegrent s compossd of diverse naigh-

= Hc u<-—l| dels
1% chistriution

or racial

Socioeconom%c
arkira in vhite-

rryEstments.,

Residential

Housimg types nclucde sinalefamily homes, tow
ilehings with 2t 50 or more units,

= percent -:-H'.-:-I_Js-lrrv; are apartm=nts in buldinas

nhouses,

and apartments ink
Thirty-fis
wirth b

niational level U

SR 3'{-;-1 four times the
AR }u WIS, ﬂ1—| FOEerton of singls

rarket 15

timn l||»:‘ L
structur

rate of 53 p

re 170 T||-i| rne awnership

gE=1a] the rational o eracie

..L3 Metropolis
Urbanization Summary Group ....U‘I Principal Urban Centers |

Preferences

Oty Lobts resiclents lead anurkan hifssty |:-~|r| 1 take

dineg fast f-:-::-':i .nn-:l t.:-l.-:—-:-u_:til.
tarimEnt. They are mors kely

= >‘-..-T| ey i:-l.l'_r' groce
et ana Stop & Shop.

stores such as Kro

Oty wghtsresidents take vitamins, practice yoga, and <o
el domestically and alroas

s the mas - amnel wratch fam I|, anel « i 5510
= on VD Th-i- svisit Atlantic © ity to can e and play
tl'l"-1'tt— ¢ They reac |t
and |I<t-ut I

o ormors S

rrusic racha, Many hou
digital cable service; HBG

s g faverits cable < erm-—!




10 Pleasant-Ville

Segment Code.........osastinstams

Segment Name ........ccccccoeceneennns Pleasant-Ville
LifeMode Summary Group ......... L2 Upscale Avenues
Urbanization Summary Group ....U3 Metro Cities |

Demographic
Frosperous domesticity distinguishes the settled lives of
Plzasare-iive residents. Fanhes, sspeaally middle-agec

sart-viie neighl:
sals. The average family size s 3.3 nearly 40 pearcent
fth»—h wssholds nclude chuldren. Thirtsen percent of
the housshals s bz addult chuldren. The median aAgYE

haracter

married coup les

2405 vears s shahtly alder than the US median of
years. TI-H dwersity mdee ¢ for the Przasart-yvi
lation 1s shahtly below the US figure of 21.

Socioeconomic

of :".‘r."‘»{‘ - Vie Nek]
Seamentation’s u)
have a median b 2,242 Eraprlayel
resicerts work ina =ty of accupations n duerse
mcdustry sectors, armlar to the US distributions
Approximate =5 retirsment
Heomes, a ratio that 15 expectad to mereass Forty-four
percent of househalds 2arm additional incom e from

yoone i five households recsn

mterest. dmicdencs. or rental propertiss,
Residential
Resicdents of Fleasant-vive neighbarhoods lve m single

2 1950 o |-,|
concentrated
alues nereased

famnily homes nearly half were b l.|||[ ket

u‘sth-H rtla- ast anel C e
draratically m this decade, I:-ut have beaun to dechine
These settled resicdents 2nje ] p
have led n the same house since 1995, whe ;

wer prices, Despite the fluctuation

ther homes for much
e, home cvnsrehip ra
mfcrtabl= |
rh. Transportation 15 mportant; teo-
or mare vehucles,

in
rmamitan ther <ol

an hour ar more to
thirds mamtam tes

esri.com/tapestry

Preferences
BEacause older homes require mamtenance and
ation, home mprovsment projects are a pric
I Fleasart Ve neighlborhoods, Mot do-it-y
ntractors for remadeling projsats:

e carc veork
ca They

ity
sourselfers,

resiclents hirs <o

their awn

haowever. they

o at vearshouse

stores for value and use coupons for discounts. For
upscale tems. they shop at department stores. Thase

whe are union members contract for health nsurances

through the unicn

syie resiclents spend time wath ther farmliss,

||i:-—< ut, Lx cards andd board games. attend baselall
gamas, and visit theme parks. They take sights
vacations and beach trips i the United

o anduse older PCe t

forswgn ports. They o

for ernall items, chea

These residents hoten to o ;
talk, and sports radho. partcularly durng ther <o
times. The sports fanatics hsten to ball games on the
atch @ af magor sparts on TV, For
exaraiss they usuall :rL. aut on the treadiall st home,
,||- and fourrent svents, they

mimute

racha ana v

s alreast o




61 High Rise Renters

Segment Code.......ccccueacvenainnann 61

Segment Name .........ccccceeevennene. High Rise Renters
LifeMode Summary Group ......... L8 Global Roots

Urbanization Summary Group ....U2 Principal Urban Centers Il

Demographic
Hrgih Rrse Rentersresiclents are a dverse mis of race and
sthincity. Mors than half of the residents are Hispami,
rainly from Pusrts Bico o the Dominican Repulslic, Farty
nits are black, 21 percent ars white,

- aces. A higher-than-

percent of the resy
and 7 percent are of tw

'F'I”r 'I't!'l"l'..’"

S AgE proportion
ent. Ther m=chan

wut—r—n 2] ||
ofe t]1-—lf||||I| hia o (v

2 1515 foLng s t}:mth-_—U“ m
LG _full_Jrc—n. aclalt children.

al‘ [re

:f:,

ezl

Socioeconomic
Maost mipl

e, professional
s. Higher-

dresidents wark i servic
mnistrati S suppart
JE Proportions <Z-f-3'l'a'i| 3
the servics and transportation ncustries. T zlve percent
af emploved resiclents work for the AsvernmEnt.
The mechian hausshaold mcome s $23.377 3

b I»;ﬂ'l unemployment, some residents might

| resicdents wark n

| Supplemental

chalelrar at

f-:l-

alent as full-time

2 A Lst <

srhers are st as pre

"Hxl |i: S Iu

=5 Elementary 3 snrallment in

TuntEs 15

Residential

Ti’l-;"-'-I--Inlulll'llli--‘ ars located almast entirsly n the
Pt
Yok

percent of thess househalds ars i Newy

-Lntm—ntl il Ilr. 38 -ll e —I|l|l 21 5¢ --| Iu unit
Anas These rental urits have bels
weith an avera Qe Aross rent £ z1 |
=rage Thirty percent of the housing unit = [anlt
are 1940, teaice the US level Lack of parking and funds
prevent thres-fourths of the househalds from conmg a
shicle most rely on pubhc transportation. Th
vork s 41 mmnutes. the longest travel

aerage
zommuting time t
among all the Tapestry seqments

time

Preferences

Voften, particularly prime-times news
Frofessional baskethall i thew
b on TV, Ciantal cable s popular
vicle o ul ability. To reach these residents.

& more effective than newspapers. They

ancl varety radhe.,

listen to l.ll'l' . Hr:-[:».:n‘n-: s allres

Internet
those vwhe have Internst ac

czss will desenlaad music.

They shop for grocenes at thew local Allbertson’s and
Stop & Shop. They buy heusehold tems and apps
discount stares and affor department stores anc !
vall aleo czarch the clearance racks at Macy's. They do

not dine out reaularly; sven ther fast-fo

itz They buy necessary baky 2 :
hewever. ight budgets it ther spendmg.

SF owning a personal computsr s unusual;

84




